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2008 Trail Town Economic Impact Study (Phase II: Trail User Survey) 
Researched and prepared by Campos Inc., 2009, for the Progress Fund and Laurel 
Highlands Visitors Bureau 
 
Purpose:  This study was conducted to find economic and demographic data on visitors 
of the Great Allegheny Passage. 
 
Location:  This report focuses on the Great Allegheny Passage that begins in Pittsburgh, 
PA and ends in Cumberland, MD. 
 
Study Design: Intercept surveys were administered at eight trailheads along the trail.  
Supplemental samples were also collected online. 
 
Key Findings: 

• 40.8% of respondents stayed overnight spending an average of $65 per night on 
accommodations (71). 

• 67% of respondents purchased soft goods (beverages, snacks, meals, etc.) 
spending an average of $23 per person per day (15). 

• 65.1% of trail users were male (7). 
• 83.1% of trail users were aged 35 years or older (7). 
• 89.4% of respondents used the trail for biking (19). 
• 87.6% of respondents used the trail during the summer (45). 
• 75.1% of trail users used the trail during the fall (45). 
• 61.4% of respondents used the trail during the spring (45). 
 


